Advancing Science
& Practice in the
Retail Environment

A—

aspirecenter.org

Translating Tobacco Retail Policy Evidence into
Practice through an Academic-Community
Partnership

Laura Brossart | June 30, 2022

N .
N\ STANFORD PREVENTION \X} hjl‘lgtO OO Center for Public Health
RESEARCH CENTER dS 1 W Systems Science ;l 'P I( : GILLINGS SCHOOL OF
e

Y the science of healthy living UDiVﬁI'SitYinSt.LOUiS Brown School Ll b]2 b




Tobacco retail
environment

A



The tobacco retail environment

The tobacco industry spends nearly $1,000,000 an hour
on retail advertising and price discounts
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Tobacco retailers are
ubiquitous

* 400,000 tobacco retailers™
* 14,000 McDonalds
* 15,000 Starbucks

*https://www.cdc.gov/statesystem/factsheets/licensure/Licensure.html
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ASPIRE Center

* Filling gaps in
evidence about the

, , Advancing Science
retail environment

& Practice in the
Retail Environment

* Exploring effects of
different retail
nolicies
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aspirecenter.org

* Helping communities
oy translating and
sharing evidence
about what works




ASPIRE Center
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Big City Tobacco
Control

Understanding the
effect of the retail
environment on
tobacco use in big cities

Co-leads:
Lisa Henriksen &
Jodi Prochaska
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Retailer Density &
Disease

Examining the effect of
retailer density on
tobacco-related disease

Co-leads:
Kurt Ribis| & Shelley
Golden
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Tobacco Town

Modeling the impacts of
different retail policy
options

Co-leads:
Douglas Luke &
Ross Hammond
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Getting from research to practice
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TO baCCO CO ntrol Celebrating 30 years

of advancing tobacco
control policy

Scientific knowledge Gap in Application in
generated through research effective dissemination community settings



Aiming to fill the gap

Cochrane | k=

Library D&I CORE

Celebrating 30 years
TObaCCO ContrOI of advancing tobacco @
control policy

Scientific knowledge Application in
generated through research community settings



D&I core team: Research, Translation, Design

Doug Luke Todd Combs Lisa Henriksen Shelley Golden
Principal Investigator Co-Investigator Project 2 Co-PI Project 1 Co-PI

Laura Brossart Stephanie Andersen Tim Poor Zara Petkovic Jen Weinman Emma Zijlstra
Core Manager & Design Lead Translation Lead Writer & Interviewer Research Assistant Pilot Grant Coordinator Research Assistant






ASPIiRE Community Advisory Board

1inb6
adults

lives in an ASPIiRE
CAB city

® Seattle, WA

e _Portland, OR

e Sacramento, CA

% San Francisco, CA
Oakland, CA

® Las Vegas, NV

® Los Angeles, CA

° e Phoenix, AZ
San Diego, CA

e Boston, MA

Minneapolis, MN o ® Providence, Rl

Detroit, Ml oF' Cleveland, OH | o/New York, NY

Chicago, IL ® ¢ o Philadelphia, PA
o Baltimore, MD
Washington, DC

® Denver, CO .
e Kansas City, MO

® Charlotte, NC

® Memphis, TN
e Atlanta, GA
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San Antonio, TX ®
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ASPiRE Community Advisory Board

Organizational Partners CAB Chair

- NACCHO @i

G & City Health Official
HEALTH COAL|T|0N TN o oy By Heat i at Mitchell Hamline School of Law
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International Tobacco Control
Policy Evaluation Project
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ATl
National Association
of Attorneys General
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NETWORK Bt BLACK HEALTH & EQUITY Maggie Mahoney, JD
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process
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Our process

STEP 1 STEP 2 STEP 3

Understanding Creating Evaluating
Evidence Products & Products &
Preferences Communications Communications

Asking CAB members Development & Evaluating use of

what they need using: dissemination of products materials:

* Live polling and communications, * Live polling

* Interview & survey based on CAB preferences * Email & website
guestions for topic, type, audience, metrics

* Email & meeting and frequency. * Email & meeting
feedback feedback

ASPiRE
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CAB Interviews: COVID’s impact

o
TOba_CC(? _ContrOI Has COVID-19 affected your

° PoIicyma kers were not Develop or adopt Implement, enforce, or
convening retail policies evaluate retail policies

* Most cities could not
conduct compliance
checks or do routine
surveillance and
evaluation




CAB Interviews: COVID’s effect on staffing

How much TC staff How much TC

e Cities also experienced were dliertec uring  staft are <1l
hiring freezes and E—— 50-75%
difficulty hiring for 75-100"
positions once freezes - 0257
were lifted 50-75%

0-25%

0% 0%




Understanding evidence preferences

* Live polling at in-person and virtual meetings (Poll
Everywhere or similar)

POLL RESULT FROM FEBRUARY 2019 IN-PERSON MEETING

CAB members preferred email (332%) or webinars (21%) over other channels

to hear about new retail policy resources. Many (46%) preferred an update
—

once a month.



Understanding evidence preferences

POLL RESULT FROM FEBRUARY 2019 IN-PERSON MEETING

Fact sheets, case studies, policy briefs, and infographics were the most
requested formats.

Fact sheets
Case studies
Policy briefs
Infographics

Research briefs

Online toolkits

Scientific articles
Reports
ASPiRE
0 5 10 15 20
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Understanding evidence preferences

POLL RESULT FROM FEBRUARY 2019 IN-PERSON MEETING

CAB members intended to share the materials with city council members,
community members, and department staff.

City council members
Community members
Department staff
Practitioners

Other

Retailers

@)
)

0 5 10 15 20



Creating Products & Communications

FACT SHEET

Tobacco Sales in Minneapolis

Tobacco Swamps Dashboard

In 2019, total tobacco sales equaled
$45.5M/year or $125K per day. This
included cigarettes, vaping products, L
y PR—
smokeless tobacco, cigars, and loose/ * -
pipe tobacco. of Oakland schools are within - - r . .
30,2018 to Dec. 28, . T -
i 1,000 ft of a tobacco retailer jore e
iy e percent H
e b e . Tt
Cigarettes Cigars T el
Cigarettes were 8% of tobacco dollar sales. 3195 of T sngies
1% of menthol cigar 2 B
cigarette dollar s
sales were sales were
for menthol- for cheap
center.o
: o .
cigarettes. menthol
Average pack price: At least 85 different cigar products
$9.45 $9.17 (including cigarillos, large cigars, premium
nonmenthol  menthol cigars, and litle filtered cigars) were sold.
Pod Vaping Products
- In one year, stores sold 0% of pod dollar sales were for mint/menthol flavors. Loharstng A :
approximately 671 pods per day, i
N —
vt o%
Other
fovors
See Tobacco Sales Fact Sheets for other ASPIRE cities at aspirecenter.org/resources
Institute #P01-CA225597. A g
emaius e !
Suggestions t aspirecenter vl o % {

Fact sheets Social media graphics Interactive dashboard

aspirecenter.org/resources



http://www.aspirecenter.org/resources
http://www.aspirecenter.org/resources

reating products & communications

«Retail Policy Activity

Barriers
Aswine +Opposition & Preemption
- Store Assessments

- Resources

o ENEWS Tobacco Retail

PolicyTrends
in 2019

Insights from
Greetings, Community Advisory Board members! t h e Fl e | d

Breaking News: The U.5. Food and Drug Administration has just announced its intent to
prohibit menthol cigarettes and flavored cigars. Read about the FDA's plan below, and stay
tuned for additional news on FDA's next steps and how to get involved. Register here for
a PHLC webinar providing an overview of the FDA's response and a preview of what to

MAY 2021

expect next.

ASPiRE eNews Retail policy report briefs

aspirecente r.org/resou rces



http://www.aspirecenter.org/resources

Evaluating products & communications

POLL RESULT FROM OCTOBER 2020 VIRTUAL MEETING

CAB members shared materials with department staff, community members,
and policy makers.

Department staff

Community members

Other policymakers
City council members
25
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Evaluating products & communications

POLL RESULT FROM OCTOBER 2020 VIRTUAL MEETING

CAB members used a variety of ASPIiRE products.

Retailer Density Fact Sheets

I
' — Tobacco Swamps Maps
-’

— Research Briefs of Journal Articles

™M

Tobacco Swamps Dashboard
aspirecenter.org Website

ASPIRE eMews

0 3 6 9 12 15
ASPiRE




CAB member feedback on products

| think this is super duper fantastic! This is actually very timely and will
be useful now especially during our . There are lots
of discussions about tobacco retailers and policy.

These documents are just what we need. Thank you so much for these
assets! They definitely will be useful when we resume work with our
partners to on the need for policy change.”

I’ll be sharing this with our . We’ll be sure to
adhere to all established guidance when sharing it.

This is great information! Thank you for preparing the fact sheets.



CAB partner
perspective
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CAB partner: Houston, TX

Jennifer Cofer

Director, EndTobacco Program
MD Anderson Cancer Center

THE UNIVERSITY OF TEXAS

Jil| ¥ MDAnderson
\ /\\ Caneer Center

,‘ Making Cancer History®




Informing ASPIiRE research and dissemination

* Request research findings relevant for their needs
* Invite ASPIRE researchers to present to TX group
* Engage in discussions on calls and meetings

//



Using ASPIRE research and products

* Include infographics in Tobacco Treatment Specialist (TTS)
trainings for Health Equity didactic

* Share graphics for posting on social media by University
student groups/coalitions

* Educate policy makers with tobacco sales fact sheets during
legal testimony

* Share density fact sheets with TX cities and partners on

statewide calls /
—



Key takeaways
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Key takeaways

* Plan for, budget for, and expand D&I capacity
o Hire staff with D&I expertise or identify expertise in existing staff
o Connect with local university public health research teams

* Engage partners

o Form an advisory group of key partners

o Ask what they need, develop responsive products, and evaluate use

* Use existing resources

o Read the new CDC User Guide: Putting Evidence into Practice

o Read our paper on the process: McKay et al., Tailoring dissemination of evidence to
preferences of tobacco control partners: results from an academic-community partnership

o Visit aspirecenter.org/resources ASPiRE



https://www.cdc.gov/tobacco/stateandcommunity/guides/pdfs/putting-evidence-into-practice-508.pdf
https://substanceabusepolicy.biomedcentral.com/articles/10.1186/s13011-022-00450-w
https://aspirecenter.org/

Thank you!

Laura Brossart

Ibrossart@wustl.edu

Learn about our new Tobacco Retailer Mapping study in 30 large U S. cities.

ASPiRE Advancing Science & Practice in the Retail Environment: An NCI-funded Center
MyASPiRE

\ ABOUT- RESOURCES PROJECTS- NEWS & UPDATES CONTACT Dafim G [Eoiil [t

Sign up to receive ASPIRE Center updates.

First Name
Last Name
Email

Organization
Sign Up >

This site s protected by reCAPTCHA and the
Google Privacy Policy and Terms of Service apply.

X Close

aspirecenter.org

ASPiRE
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